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idea, * One Idea, one column/ says the cynical newspaper
man. ' One idea, one room/ would not be a bad slogan for
the decorator. For too many ideas confuse. Only a few
can be expressed in a limited space; and designers must
resist the temptation, when a big opportunity occurs, to
crowd into their compositions all the pet themes which for
years they have yearned to utilise.

The theatre auditorium, the hotel lounge, the showroom,
the exhibition hall, the rooms in a private house, should all
be permeated by an idea. It may be one of emphatic form,
as in the interiors of Salle Pleyel in Paris (Fig. 80, page
160) and the new Cambridge Theatre in London. It may
be one of gentleness and calm, as in the Chapel in the
Copenhagen Cemetery. It may be one of light, as in the
Ufa Cinema in Berlin; it may be one of gracious culture,
as in the vestibule of the Concert Hall in Stockholm; it
may be one of intellectual scholarship, as in the Library of
Stockholm (Figs. 81, page 160 and 82, page 169). The
larger the problem, the more necessary it is that some one
big insistent thought should dominate, always producing the
initial sensation, always leaving the strongest impression.

The extent to which an idea is to c tell * depends upon
circumstance. Interiors in which people remain only for
short intervals can be treated more sensationally and with
more novelty than those which have to do duty as a perma-
nent background. Many people praise a novel interior,
remarking at the same time that * they would not like to live
in it/ This is probably because the element of sensation
is too strong, and in prolonged doses would be wearisome.
Hotel rooms can be designed in a heightened key with safety,
because they must producean almost instant effect; and people
like the stimulus of an original fresh thought, vigorously